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A NEWSLETTER OF THE BUREAU OF MARKETING AND PROMOTION

WELCOME TO THE JUNE 2004 EDITION OF
MARKETING PERSPECTIVES

In this month’s issue you can read more about:

Welcome to the June 2004 Edition

Slate Set For Commodity Board Elections

There Is A Better Way To Break Into International Markets

Branded Program Workshop

Agriculture & Tourism Partners In lllinois

VIV China: September 7 - 9, 2004

Bakery Ingredient Buyers Coming To Chicago!

UK Market Orientation And American Product Showcase Opportunity

Reduced Cost Offered For Booth Spaces at
The 2004 lllinois Food Retailers Association Trade Show

Space Still Available In The World's Largest Food And Beverage Show

lllinois State Fair Wine Competition Results

New User-Friendly Aquaculture Web Site

New Tools For lllinois’ Aquaculture Industry

StOCkinq A Global Pantry (reprinted from The Wall Street Journal)

National Hunger Awareness Day / The Great American Bake Sale

To contact us:

Phone: 217/782-6675
E Fax: 217/524-5960
www.agr.state.il.us
markets@agr.state.il.us

Illinois Department of Agriculture
Marketing and Promotion
State Fairground, P. O. Box 19281
Springfield, IL 62794-9281

Rod R. Blagojevich, Governor
Charles A. “Chuck” Hartke, Director
Lisa Groesch, Director of Administrative

Services
Gib Frier, Bureau Chief

In past issues of Marketing Perspectives, some topics are still relevant.
You may want to revisit:

lllinois Products Food Sampling / Selling at the 2004 lllinois State Fair

Food Show in Chicago Suburb for Illinois Food Companies — September 30, 2004

Marketing Cooperative for Small Illinois Food Companies

As of June 1, 47 lllinois food and agribusiness companies are

participating in the lllinois Products Website.
For further information see the following articles.

www.buyillinoisproducts.com ... Sign Up Now to Sell Your Products via E-Commerce

Advertising Campaign Begins to Promote the “IL Products” Website for E-Commerce Selling!
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http://www.agr.state.il.us/
Mailto:markets@agr.state.il.us
http://www.agr.state.il.us/marketing/news/may2004/Illinois%20Products%20Food%20Sampling%202004%20IL%20State%20Fair.pdf
http://www.agr.state.il.us/marketing/news/may2004/Food%20Show%20in%20Chicago%20Suburb%20for%20IL%20Food%20Companies.pdf
http://www.agr.state.il.us/marketing/news/april2004/Marketing%20Cooperative%20for%20Small%20Illinois%20Food%20Companies.pdf
http://www.agr.state.il.us/marketing/news/april2004/buyillinoisproductsSignUpNowToSellYourProductsViaEcommerce.pdf
http://www.agr.state.il.us/marketing/news/may2004/Advertising%20Campaign%20Begins%20to%20Promote%20the%20Illinois%20Products%20Webstie%20for%20Ecommerce%20selling.pdf
http://www.agr.state.il.us/marketing/news/
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