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A NEWSLETTER OF THE BUREAU OF MARKETING AND PROMOTION

WELCOME TO THE FEBRUARY 2005
EDITION OF MARKETING PERSPECTIVES

package or are headquartered in lllinois.

NEW FOOD & AGRIBUSINESS GUIDE
As a leading resource and advocate for
agriculture within the state of lllinois, we have
developed a new website to enhance and
promote businesses which produce, process,

Go To lllinois Food & Agribusiness Guide
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In this month’s issue you can read more about:
Welcome to the February 2005 Edition

Illinois Department of Agriculture Trade Show Survey

Branded Program Workshop Coming to St. Louis This Month

Limited Exhibit Space Still Available At The
7th Illinois Products Expo...A Food and Cooking Extravaganza

VIV Asia

Chile Trade Mission

ANUGA, October 8 - 12, 2005, Cologne, Germany,
The World’s Largest Food and Beverage Show

USDA'’s Ag London Marketing Team ALMT Relationship Life Cycle

To make sure that your copy of Marketing Perspectives isn’'t mistakenly blocked by antispam
software, add marketing@mail.agr.state.il.us and marketing@agr.state.il.us to your list of
allowed sender and contacts.

Go To lllinois Food & Agribusiness Guide
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Go To New lllinois Aguaculture Fish Directory

Go To Buy lllinois Webpage

Go To Past Issues of Marketing Perspectives
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http://www.agr.state.il.us/marketing/news/December_2004/2005_FMI_and_NRA_Shows_SPACE_STILL_AVAILABLE.pdf
http://www.agr.state.il.us/marketing/news/September_2004/Target_Mexicos_Huge_Foodservice_Sector_with_ABASTUR_Food_Show_PLUS.pdf
http://www.agr.state.il.us/
mailto:markets@agr.state.il.us
http://www.agr.state.il.us/markets/mis/index.php
http://www.agr.state.il.us/markets/fish/
http://www.buyillinoisproducts.com/
http://www.agr.state.il.us/marketing/news/
http://www.agr.state.il.us/markets/mis/index.php
http://www.agr.state.il.us/markets/mis/index.php
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